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Environmental information disclosure

The Honda Environmental Annual Report is published yearly. It presents environmental corporate information, in-
cluding Honda’s policies and future direction with respect to the environment. The report focuses particularly on the
results of the year’s initiatives in each management domain, and on progress made toward targets from the point of
view of Honda's corporate activities throughout its products’ life cycles.

Complementing the disclosure of environmental corporate information, Honda's website (http://world.honda.
com/environment/) provides further details about the results in each domain (for instance, environmental impact
data for each Honda facility), and also presents the history of Honda's environmental initiatives.

By disclosing a wide range of information, we hope to facilitate communication and feedback, thereby strength-
ening our environmental conservation initiatives going forward.

( Information focusing on annual initiatives ) ( Comprehensive environmental information )
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Environmental annual report The Honda Worldwide website’s
The Honda Environmental Annual Report is issued in two parts. : environment section
The second part, titled Case Studies and Supplementary Informa- d : .
tion, focuses on specific initiatives in each of the domains intro- ; http://world.honda.com/environment/

duced in this report, and is available on the website.
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Report structure

Covering initiatives in Japan and around the world, the Honda Environmental Annual Report 2010 aims to foster a deeper

understanding of Honda's environmental initiatives.
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Report scope

@ Period covered

FY2010 (April 1, 2009-March 31, 2010) Note: The report also refers to activities
conducted in FY2011, as well as to previous ongoing initiatives.

@ Organizations covered

This report covers Honda Motor Co. Ltd., as well as group affiliates in Japan and
overseas (500 consolidated subsidiaries and affiliates). Performance data are ap-
pended to the corresponding graphs and diagrams. For details about the main

Note: FY2010 performance data include figures that have changed due to com-
panies merging and other developments.

companies covered in the report, please refer to the Financial Report pub-
lished at the end of June 2010.

The report primarily focuses on environmental initiatives undertaken in
Japan by Honda Motor Co., Ltd. and the following major affiliates in Japan,
and provides detailed results for these.

¥ Honda R&D Co., Ltd. M Honda Engineering Co., Ltd.
¥ Honda Motorcycle Japan Co., Ltd. B Honda Access Corporation
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Top Message

Striving to be a company that
society wants to exist by creating
new value that makes Honda unique
and exceeds expectations
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The Honda’s direction

Even in the rapidly changing business environment of
FY2010, Honda supplied more than 24 million products to
customers worldwide. We are proud of the support and
confidence we have earned from customers as a leading
mobility manufacturer, but we are also aware of the high
expectations placed on Honda, and that our role in
society is extremely important.

Although last year's COP15 meeting in Copenhagen
failed to produce targets for action on the climate change
problem, there is no longer room for debate on the need
to reduce greenhouse gas emissions. The establishment of
a low-carbon society is an essential step on our path to the
future, and humanity’s top priority now is to use Earth's
limited energy resources carefully. Honda has focused its
management resources on the goal of reducing greenhouse
gas emissions, and we have made a drastic shift in the
direction of our management strategies toward the
realization of a low-carbon society.




A vision for the next 100 years

Honda’s vision for personal mobility for the next 100 years
of mobility calls for an accelerated shift away from fossil
fuels, and for the early development of technologies that will
reduce greenhouse gas emissions to zero. This is because
continuing growth in the world's population is likely to result
in continuing growth in the demand for mobility.

Honda's vision for the sustainable mobility society of
the future is based on the concept of mobility that uses
energy generated by Honda technology. However, this will
not be an easy goal to achieve. We will need to overcome
challenges far greater than anything we have experienced
in the past. Honda is determined to meet these challenges
and realize this vision by accelerating initiatives in response
to environmental problems.

Honda’s challenge

In Honda's view, the ideal way to reduce environmental
impact is to earn the support of consumers by promoting
the use of products with a small environmental footprints.
We want to achieve this by contributing to lower
greenhouse gas emissions through the timely creation of
attractive and affordably priced products with extremely
low CO, emissions and fuel consumption.

Last year saw the global launch of the PCX, a low-
priced 125 cc scooter that provides dramatically improved
fuel efficiency thanks to the addition of a computer-
controlled fuel injection system and idle stop system. We
also launched the Insight, a compact, lightweight hybrid
automobile equipped with the Honda IMA hybrid system,
which delivers superb fuel efficiency.

We also used the IMA hybrid system in the CR-Z
compact car. This vehicle incorporates features designed
to combine fuel efficiency with driving fun, including the
world's first 6-speed manual transmission in a hybrid
vehicle, and it has contributed significantly to the global
popularity of hybrids.

Honda is also active in energy production technologies.
We develop and sell a variety of unique systems: home
cogeneration systems that minimize energy waste, and solar
power systems that enable customers to make use of the
most abundant renewable energy resource of all—the sun.

In the current fiscal year, we will make another
important contribution to a sustainable mobility society
with the start of lease sales of the EV-neo electric scooter.
We see hydrogen as the eventual replacement for
gasoline, and since 2001 we have also been developing
hydrogen stations in preparation for the introduction of
the ultimate clean car, the FCX Clarity hydrogen fuel cell
electric vehicle.

In January 2010, Honda began trials of a next-generation
solar hydrogen station, which will produce hydrogen from
water using power produced by solar cells. The station’s
solar panels are based on original Honda technology,

and could potentially be used in household hydrogen
supply systems in combination with a new hydrogen
production system that dramatically reduces power
consumption during hydrogen production and storage.

Liquid fuels are likely to remain in use because of
advantages that include high energy density and ease of
handling. For this reason, Honda is also conducting
research relating to bio-ethanol, which has a small
environmental footprint. Our goal is to create practical
bio-ethanol manufacturing technologies that will allow this
fuel to be produced from cellulose obtained from non-
food portions of crops, such as stems and leaves.

Honda will continue to move forward boldly toward
the goal of creating a low-carbon society. We are working
to realize that vision through comprehensive initiatives to
support judicious use of the world’'s limited energy
resources and a shift away from fossil fuels, and through
the development of alternative-energy technologies.

A new era

A time of dramatic change is also a time of opportunity for
the creation of new value. The key drivers for the Honda
revolution are our ability to adapt quickly and seize these
opportunities, and our potential as a creator of new value.
In the past, there have been many challenges, and
Honda has overcome each of these with technology.
Throughout our history, we have strived to bring
satisfaction to users worldwide through business activities
in many countries. In this foreword, | have sought to
express our determination to continue this tradition of
exceeding expectations by offering new value to people
everywhere from a global perspective, so that Honda can
continue to be a company society wants to exist.

The Honda environmental annual report 2010

The Honda Environmental Annual Report presents the
results of Honda's global environmental initiatives for the
past fiscal year. Since the 2009 edition, we have also
published on our corporative website case studies and
supplementary information related to our initiatives in
each management domain. We hope that you will enjoy
reading this report, and we look forward to receiving your
frank comments and assessments.

June 2010

President and CEO
Chairman, Honda World Environmental Committee

Ul
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Honda philosophy and direction for the 215t century

All of Honda’s environmental activities are an expression of the Honda philosophy of Respect for the Individual and
The Three Joys, which are reflected in our fundamental beliefs, management policies and company principle.
These values are shared by all Honda Group associates, and form the basis of all activities and decision-making.
They are the cornerstones of all of the Group’s business activities.

In 1998, the company’s 50th anniversary, Honda established the “Direction for the 21st Century,” expressing
its commitment to strive to be a company that society wants to exist by sharing joys with people throughout the
world. To realize this vision, we have established three directions for the joys we seek to share: 1) Creating the
Joys (new value creation); 2) Expanding the Joys (doing business all around the world; and 3) Ensuring the Joys
for the next generation (co-existence with the Earth)—by bringing to fruition key elements of Honda’s corporate
culture, “Initiative, Open-minded, Challenge and Co-evolution.”

“Creating the Joys” means continuing to dream and create new value ahead of the times with free-spirited
thinking to enhance The Three Joys. “Expanding the Joys™ means realizing dreams with more people and contrib-
uting to local society to expand The Three Joys around the world. “Ensuring the joys for the next generation”
means working toward the sustainable development of society and achieving the highest level of environmental
and safety performance to ensure The Three Joys for the next generation. By steadily advancing in these three di-
rections, Honda ensures communication with all stakeholders, while fulfilling its social obligations and contributing
to the creation of a sustainable society.

Direction for the 21" century

Stakeholders

Honda Environmental Annual Report 2010













Regional topics

North America

Product Development Domain
FCX Clarity chosen as World Green Car of the Year

Honda's FCX Clarity received the World Green Car of the Year award at the
2009 New York International Auto Show. The award is part of the World Car of
the Year (WCOTY) program and is given to models that are revolutionary from
an environmental perspective. Judging criteria include exhaust-gas performance,
fuel efficiency, the level of power plant technology and an emphasis on the
reduction of environmental impacts. The FCX Clarity was chosen from among
22 entries by 59 judges from 25 countries.

Designed to be powered solely by fuel cells, the FCX Clarity emits
absolutely no CO, in use. The judges concluded that, in addition to its
environmental performance, the FCX Clarity also offered new value and appeal
as an automobile. It has been available for lease in Japan and the United States

The FCX Clarity was chosen as the since 2008.
2009 World Green Car of the Year.
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Production Domain
A successful strategy for reducing landfill waste

Honda's automobile plant in Alabama, which began production in 2001, was the
first automobile manufacturing facility in North America to reduce landfill waste
to zero. Honda continued its efforts to reduce landfill waste and has achieved
zero landfill waste status at seven of 14 North American production facilities and
near-zero waste to landfill (less than 1%) for two additional plants. In 2009, Hon-
da of America Mfg, Inc. (HAM) worked to reduce the amount of scrap steel pro-
duced when stamping brake components while also improving yields. The compa-
ny also started recycling some of the scrap as materials for brake components and
drive trains.

At its three Ohio plants—the Marysville and East Liberty automobile plants
and Anna engine plant—HAM began reducing cafeteria waste, previously
amounting to over 500 tons annually, by switching to reusable dishware and
utensils in cafeteria facilities, and by capturing organic waste for composting. As
a result of these and numerous other initiatives, the company has reduced the
Reusable utensils have been introduced total amount of landfill waste from its North American manufacturing facilities

at plants in North America. by more than 86% from 2001 levels.

soidoy jeuoi3ay

Production Domain
Assessing the environmental performance of plants in Ohio

Honda has four factories in Ohio: the Marysville and East Liberty automobile
plants, the Anna engine plant and the Russells Point transmission factory.
In 2009, these facilities received commendations from the Ohio branch
of Environmental Protection Agency (EPA) in recognition of their progress
toward environmental goals. The agency recognized the facilities for their
efforts to record detailed environmental performance data, and for setting
specific environmental targets. In October 2009, EPA inspectors examined
various facilities and initiatives at the factories, including recycling facilities at
the Russells point transmission factory, utility metering recycling activities at
the East Liberty Auto Plant, and efforts to reduce energy and air use at the
Marysville automobile plant. Separately, both the Marysville and East Liberty
Water-based coatings, which contain fewer substances of concern, automobile plants received the U.S. EPA’s “Energy Star” award for 2009.

are used on painting lines at the Marysville automobile factory.

Administration Domain
LEED environmental performance certification at two more facilities

In FY2010, another two facilities were certified under the U.S. Green Building
Council's Leadership in Energy and Environmental Design (LEED) environmental
performance assessment system for buildings. Six Honda office buildings in
North America have already been certified under this program. Honda Financial
Services achieved certification under the LEED-CI category, which covers
commercial interiors, for its offices in Wilmington, Delaware, while Honda
R&D Americas, Inc. achieved LEED Gold certification for its new marine engine
research facility in Grant-Valkaria, Florida.

American Honda Motor Co., Inc. has implemented a range of initiatives
to further reduce CO, emissions from its head office. It has reduced energy
consumption by 41% by replacing 603 printers, 204 facsimile machines and
122 copiers with energy-saving multifunction systems. The company is also
This marine outboard engines research facility in saving 1.4 million kWh annually by using sleep mode and shutdown settings

Florida achieved LEED Gold certification. on more than 7,000 of its associate’s desktop and laptop computers. The
company further reduced electric power consumption by an estimated 845,000
kWh annually through the virtualization of computer servers.

20 Honda Environmental Annual Report 2010




South America

Product Development Domain
Honda selling automobiles and motorcycles in

Brazil’s expanding market for flexible-fuel vehicles o
&
8
=]
=ty
In July 2009, Honda Automoveis do Brasil Ltda. (HAB) began production and o
sales of the City FFV. Based on the third-generation City sold in Thailand, the <
new vehicle is specified for the Brazilian market with features including the &
capacity for flexible-fuel use.
Flexible-fuel vehicles (FFVs) capable of using a mixed fuel consisting of
gasoline and ethanol were introduced in Brazil in 2003. Since then, FFVs have The City FFV was launched in the
gained popularity and now make up around 90% of the market. In 2006, HAB Brazilian market in 2009.
began to manufacture and sell the Civic FFV and Fit FFV, both of which were
specified to use 100% ethanol fuel. By 2008, 76% of all Honda automobiles
sold in Brazil were FFV models. )
In March 2009, Moto Honda da Amazonia Ltda. (HAD) began sales of the i o"g
CG150 Titan Mix, the world's first motorcycle with flexible-fuel technology. In o
September, HAD launched the NXR 150 MIX, which is designed to use 100% : 8
ethanol fuel. o=
: gl
e}
A
The new NXR150 MIX. EQ

Production Domain
Reducing VOC and CO, emissions

Honda Automoveis do Brasil Ltda. (HAB) has implemented measures to reduce
emissions of volatile organic compounds (VOCs) and CO, in the production
domain. It is also taking steps to reduce atmospheric releases of substances
of concern.

In 2009, HAB invested US$25 million in a new coating process for plastic
parts at its automobile factory in Sumare, Sao Paulo. The introduction of the
new system has reduced VOC emissions by 30%. At the same factory, HAB
has also developed a collection system for cleaning agents and solvents used
in chassis and plastic painting processes. Solvents previously released from
painting booths are now fully recycled. The new system also prevents VOC
emissions. Energy conservation measures at the plant include replacing roofing
materials with translucent tiles. The factory interior is brighter as a result,
reducing the amount of power used for daytime lighting. This measure has also
helped to reduce CO, emissions.

Honda Automoveis do Brasil Ltda. (HAB).

Production Domain
Large forest area planted to absorb CO, emissions

Moto Honda da Amazonia Ltda. (HDA) has implemented a variety of
environmental measures at its motorcycle manufacturing and sales facilities in
Manaus City in the Brazilian state of Amazonas. A key initiative is the company’s
ownership of a large forest capable of absorbing 100% of the CO, emitted
by its business operations. The 910 hectare forest consists of a 580 hectare
protected area and 330 hectares under cultivation. The company has planted
approximately 26,000 trees, including endangered species, such as mahogany
and rosewood. It is also cultivating fruit trees, such as acerola and lemon trees.
The area along the Mindu River has been designated as a nature reserve for
local flora and fauna.

Other initiatives include installing a solar power generation system, using
robots to reduce VOC emissions from painting processes and using wastewater
for irrigation. In addition, waste was reduced by 23% in FY2010 through the
use of recycled casting materials and by changing packaging methods.

Treated water is used to
irrigate green areas.

Honda Environmental Annual Report 2010 21
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Regional topics

Product Development Domain
Honda receives Grove Medal for FCX Clarity fuel cell technology

Honda receives the Grove Medal at the
Grove Fuel Cell Symposium.

Honda received the 2009 Grove Medal in recognition of its achievements in
the development of the FCX Clarity fuel cell electric vehicle. The award, named
after Sir William Robert Grove, the inventor of the fuel cell, was presented at the
11th Grove Fuel Cell Symposium, Europe’s foremost international conference
on fuel cell technology.

Recipients of this prestigious award are selected based on criteria including
technological innovation in fuel cell development, importance to the fuel cell
industry, progress made in the implementation or development of technology. and
an ongoing commitment to fuel cell development. The reasons given by the Grove
Symposium Steering Committee for its unanimous selection of Honda were Honda's
ongoing commitment to fuel cell R&D over many years, its move to automated
production, and its creation of the FCX Clarity as a vehicle that not only embodies
scientific breakthroughs but also styling that has captured the public imagination,
and its move to automated production.

Production Domain
Boiler upgrade brings efficiency improvement

Honda lItalia Industriale S.P.A has installed a highly
efficient boiler for its hot water supply system.

Honda Italia Industriale S.P.A manufactures and sells power products and
motorcycles in Italy. In November 2009 it installed an advanced hot water
system at its factory in Atessa. By replacing the existing natural circulation boiler
with a high-pressure air blown boiler, the company reduced the amount of gas
used in its heating and hot water systems during the 2009/2010 winter by 5%.
This reduction in gas use, combined with the ability to use heat more efficiently,
has resulted in a 10% efficiency improvement across the entire facility, while
also helping to reduce total CO, emissions.

Production Domain
Integrated management system launched in France

Honda France Manufacturing S.A.S. has integrated quality management,

© environmental management and workplace safety and health management.

Honda France Manufacturing S.A.S., which manufactures lawnmowers and
generators at Orleans, has integrated quality management, environmental
management and employee workplace safety and health management
into a single system. In October 2009, after completing the transition to
new standards, it achieved the following certifications: ISO 9001 for quality
management systems, I1SO 14001 for environmental management systems, and
OHSAS 18001 for workplace safety and health management systems.

The new integrated management system meets requirements under the EU's
Eco-Management and Audit Scheme (EMAS) standard, which goes beyond
ISO 14001.

Product Recycling (Reduce, Reuse, Recycle) Domain
Used battery recovery award in Turkey

HTR receives an award as the company with the
highest battery recycling record in Turkey.

Honda Environmental Annual Report 2010

Based in Gebze City, Turkey, Honda Turkiye A.S. (HTR) manufactures and sells
automobiles and sells motorcycles. In May 2009, it received an award from
AKUDER, a battery recycling industry organization in Turkey, as the company
with the highest recovery rate for used batteries in 2008.

A Turkish regulation requires businesses to recover a specific quantity
of used batteries, determined by the amount of batteries imported in the
previous year. The regulation covers only replacement batteries; batteries
imported in vehicles are not included. HTR, which imported 4,650 kg of
batteries in 2008, has established a nationwide battery recovery service in
Turkey. The award recognizes that HTR recovered 26,721 kg of batteries and
achieved a recycling rate of 573.66% in 2008.




Asia and the Pacific

Product Development Domain
PCX scooters to be exported from Thailand to global

markets in 2010 o

o

)
Thai Honda Manufacturing Co., Ltd. (Thai Honda) began to sell the new PCX ?r
125 cc scooter in November 2009. In addition to ASEAN markets, it will also )
start to export the scooter to other markets, including Japan, Europe and North g
America, in 2010. w

With its idle stop system and low friction technology, the PCX offers
excellent environmental performance. Developed with the global market in
mind, the scooter combines an innovative chassis design with superb ease of
use. Honda has also achieved a dramatic improvement in production efficiency
by commonizing basic designs for major parts, such as the frame and engine,
throughout the world.

Thai Honda, which will manufacture the PCX, has been producing -
motorcycles since 1967. It supplies both completed motorcycles and parts to 0]
the Thai market and also to ASEAN markets. As it begins to supply the PCX to o,
global markets, Thai Honda will be able to draw on assets developed over four : 8
decades, including its outstanding cost competitiveness, excellent quality and A PCX specified for the Thai market. L
highly efficient supply systems. o

=
a

Product Development Domain

New Jazz compact vehicle with
1.2-liter i-VTEC engine launched in India

In June 2009, Honda's Indian subsidiary, Honda Siel Cars India Limited (HSCI),
began sales of the Jazz (marketed as the Fit in Japan). The Jazz is the smallest
Honda vehicle to be launched in the Indian market, where competition is
intensifying for compact vehicles with engine capacities of 1.2 liters or lower.
The market for cars in this class has expanded rapidly since March 2006, when
India introduced a tax system favoring compact vehicles. HSCI developed a
1.2-liter i-VTEC engine used in the Jazz specifically for the Indian market. With
its excellent safety, functionality, fuel economy and modern styling, the Jazz has
brought new value to the compact car market. Since the initial launch in Japan
in 2001, more than 2.8 million units have been sold in about 130 countries.

The Honda Jazz has been respecified
for the Indian market.

Production Domain

Solar-powered lighting installed

Honda Cars Philippines, Inc. (HCPI) manufactures and sells automobiles in the
Philippines. In June 2009, it switched on a new solar power generation system at
its Santa Rosa factory in Laguna Province. The system, consisting of 40 solar panels,
powers 20 light fixtures on, including CO, emissions reduction, the factory’s
periphery. Solar power generation systems can yield significant benefits in
countries with extended periods of sunshine, such as the Philippines. By using
solar-powered lighting, HCPI expects to reduce its electric power consumption
by around 58,000 kWh annually.

Honda Cars Philippines recently installed
a solar power generation system.
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Regional topics

Production Domain
Honda Soltec installs solar panels at Dongfeng Honda

Dongfeng Honda has installed solar panels
on the roof of its administration building.

Dongfeng Honda Automobile Co., Ltd. (Dongfeng Honda), a Honda joint
venture established to manufacture and sell automobiles in China, switched
on a solar power generation system in February 2010. Thin-film solar panels
supplied by Honda Soltec Co., Ltd. were installed on the roof of the company’s
administration building. The systems will produce an estimated 100,000 kWh
annually and is expected to reduce yearly CO, emissions by about 100 tons
(based on research by Dongfeng Honda). Solar power will be used for some
of the lighting in the administration building. The output from the system is
equivalent to about 4% of the building’s annual power consumption.

Dongfeng Honda plans to build a second factory in the second half of 2012
to keep pace with growing demand in the Chinese market. This new facility will
be the first Honda factory to use solar power generation to meet part of the
power requirements for production processes. Dongfeng Honda expects the
use of solar power to reduce annual CO, emissions by around 500 tons. The
company will further reduce emissions by using natural lighting and waste heat.

Production Domain

ISO 9001 and ISO 14001 recertification achieved
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Jialing-Honda achieved recertification
under revised ISO standards.

Jialing-Honda Motor Co., Ltd. (Jialing-Honda) manufactures power products,
lawnmowers and pumps. In October 2009, its quality management system
(QMS) was certified under 1SO 9001 (2008 version) and its environmental
management system (EMS) under ISO 14001 (2004 version) by the China
Quality Certification Center.

In September 2009, China Certification & Inspection (Group) Co., Ltd. and the
China Quality Certification Center inspected documentation supplied by Jialing-
Honda and carried out on-site inspections in preparation for the company’s
recertification under 1SO 9001 and ISO 14001. This process reconfirmed that
the QMS and EMS implemented by Jialing-Honda were compliant with the ISO
standards and the relevant laws and regulations.

By administering its QMS and EMS, Jialing-Honda raised employee
awareness of quality management and environmental management. It has
also laid the foundations for achieving its financial targets and realizing its
development strategy by raising operational standards in various areas,
including production, service and administration.

Environment-related Social Activities

Tree planting program for schoolchildren in
Inner Mongolia launched in 2008

Honda associates plant trees with elementary
schoolchildren in Inner Mongolia.

Honda Environmental Annual Report 2010

In July 2009, 14 Honda subsidiaries and affiliates in China implemented a tree
planting program in Inner Mongolia. Associates from the 14 companies and 40
children from local elementary schools planted trees near the Friendship Dam
in Xinghe County in Inner Mongolia. The program also included a lecture by a
conservation expert on the importance of environmental protection and tree
planting. The schoolchildren drew pictures on cards representing their ideas for
a green future, which they attached to the trees.

According to the conservation expert, China is currently ranked 130th in
the world with a forest coverage ratio of 18.21%, compared with the world
average of 29.6%. It is ranked 134th in the world in terms of its per capita
forest area, which currently is 0.132 ha. The environmental situation in Inner
Mongolia is especially severe, with 81.5% of the region’s area affected by soil
erosion, resulting in the loss of approximately 5,430,000 tons of soil each year.
This situation prompted the 14 Honda subsidiaries and affiliates to launch a
tree planting initiative in partnership with local communities to encourage
environmental activities that will lead to a greener future.




Production Domain
Construction of lithium-ion battery factory begins

Blue Energy Co., Ltd. manufactures and sells lithium-ion batteries for hybrid
vehicles and carries out related R&D. In April 2009, it began construction of its
new Osadano plant at the GS Yuasa complex in Fuchiyama, Kyoto. Blue Energy
was established in April 2009 as a joint venture between Honda Motor Co., Ltd.
and GS Yuasa Power Supply Ltd..

GS Yuasa Power Supply is a subsidiary of GS Yuasa Corporation, Japan's
leading manufacturer of lead-acid storage batteries. Blue Energy’s mission is
to manufacture and sell high-performance lithium-ion batteries, especially for
use in hybrid vehicles, and to carry out related research and development. It
will help to meet the expanding demand for hybrid vehicles by developing,
manufacturing and selling high-performance, high-quality lithium-ion batteries.
Production at the factory is scheduled to begin in the fall of 2010.

An artist rendering of the Blue Energy
plant at Osadano, Kyoto.
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Product Development Domain
Awards for InterNavi and Eco Grand Prix

In October 2009, Honda's InterNavi Traffic Information service received the
top prize in the inaugural ATTT Awards for automotive telecommunication
technology. These awards were established to acknowledge products and
services developed using innovative technologies based on the convergence
of the automotive and telecommunication fields. The award to Honda reflects
Internavi's significant contribution to telematics and ITS in Japan and overseas.
The InterNavi Disaster Prevention Information and InterNavi Ecology systems
also won prizes for excellence in the Advanced Safety and Environmental
Technology category of the awards.

Also in October 2009, Honda's Eco Grand Prix system, which displays
eco-driving ranks on a website, won the Idea Prize in the Green IT User
awards at the ITpro EXPO 2009 in Tokyo. These awards are presented to
companies whose use of IT contributes to both business growth and reduced
environmental impacts. Honda received the award in recognition of its success
in planning and creating a system that lets users improve their eco-driving skills
while enjoying a game.

[11] See Case Studies and Supplementary Information

Honda also earned recognition
for the environmental technology used in
its InterNavi Ecology system.

Activities of Major Consolidated Group Companies in Japan

Honda soltec thinfilm solar panels used in
Hanshin Koshien Baseball Stadium

Honda Soltec Co., Ltd. is a Honda subsidiary involved in the manufacture and sale
of solar panels. In March 2010, thin-film solar panels supplied by Honda Soltec
began to generate electric power in the Hanshin Koshien Baseball Stadium.

The solar power generation system, which has 1,600 solar panels, was
installed on the roof of the infield stands as part of a comprehensive renovation
project at the stadium, creating a structure known as the “Silver Umbrella.”
Honda Soltec estimates that the system will produce around 193,000 kWh of
electric power annually. It represents about 5.3% of the stadium'’s total annual
power needs. Hanshin Electric Railway, Co., Ltd. estimates that system will
reduce CO, emissions by approximately 133 tons per year.

Another advantage of thin-film solar panels manufactured by Honda Soltec
is that their generating layer consists of a thin film of compound semiconductor
material. This technology reduces the amount of energy consumed during the
manufacturing process.

The Hanshin Koshien Stadium is equipped
with thinfilm solar panels manufactured
by Honda Soltec.
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Initiatives in Japan

In FY2010 Honda produced 5.8 million units at its five

manufacturing facilities in Japan. After assessing the
environmental impact of its operations, and in accordance with
the 2006 announcement of its global CO,-reduction targets for
2010, in 2007 Honda announced its environmental impact
reduction targets for FY2011 for Japan. Striving to achieve its
worldwide environmental conservation goals, Honda is taking
the initiative and working ever more proactively.

Environmental management systems in Japan

In December 1991, Honda established the Japan
Environmental Committee to ensure that environmental
initiatives undertaken in Japan are executed to the highest
standards and that Honda maintains leadership in the
field. Operating officers and administrators from the
production and purchasing domains, Japan Regional
Operations, Customer Service, Business Support and
Honda R&D participate in the committee. In addition, the
committee establishes divisional committees or liaisons in
each department to promote product and parts recycling
and the reduction of environmental impact from factories,
transportation and Group companies.

As it works to address social concerns about the
environment, the committee proposes mid-term policies and
targets while monitoring the progress of individual
departments. In addition, the committee proposes measures
to respond to interdepartmental issues and strives to

maintain and enhance environmental initiatives in Japan,
ensuring that they are executed to the highest standards.

Individual departments and operations set targets
based on mid-term environmental policies and on the
targets established by the Japan Environmental
Committee. Each department reviews its PDCA cycle for
reduction in environmental impact of internal institutions,
Group companies and transportation. It also reviews
environmental operations and policies.

Since FY2006, Honda has been strengthening
initiatives within the Group, including Japanese financial
companies. In FY2008, a new environmental office was
established within Japan Regional Sales Operations and
efforts were intensified to reduce the environmental
impact of the internal institutions and Group companies
that make up the sales domain, including automobile
dealers throughout Japan.

Environmental preservation initiatives in Japan: organization

Facilities and their activities

Production operations
Environmental Administrators Committee

Factories (Saitama, Tochigi,
Hamamatsu, Suzuka, Kumamoto)

Automobile New Model Center
Quality Innovation Center

Honda Engineering Co., Ltd.

Green Factory Promotion Center

Completed vehicles/service parts
sets/inter-factory transportation

Purchasing operations
Honda Green Network Meeting

Manufacturing, transportation
Group companies

Parts-manufacturing Group companies

Japan Environmental
Committee

Honda R&D Co., Ltd.
Environmental committee

=

R&D-related Group companies

Secretariat

Regional sales operations (Japan)
Environmental committee

Automobile, motorcycle,

power product dealers

| Honda Access Corporation
Honda Motorcycle Japan Co., Ltd.
Sales-related Group companies

Environment &
Safety Planning Office —

Customer Service operations
Environmental committee

Automobile recycling promotion

Parts distribution warehouses

—]

Business Support operations
Environmental committee

Service parts shipping
Parts recovery, reuse, recycling

Headquarters/other office facilities

Corporate Communications Division ]

Group companies
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